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(57) ABSTRACT

A method of host development is based on paying the writer
of free content through advertising revenue sharing. Steps
include receiving an advertisement, which is paid content,
from an advertiser; receiving non-paid content subject to a
condition that the provider may receive no compensation for
the non-paid content; combining the paid content and the
non-paid content on a content page; registering a user to
interact with the content page; sending the content page for
display on a computer operated by the user; calculating a
number equaling all interactions of the user with the paid
content; receiving payment from the advertiser for said num-
ber; and paying the provider based on a fraction of the pay-
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ADVERTISING REVENUE SHARING

CROSS-REFERENCE TO RELATED
APPLICATIONS

This application is a continuation-in-part of pending U.S.
application Ser. No. 12/817,755 filed 17 Jun. 2010, which is a
continuation of U.S. application Ser. No. 12/504,555, filed 16
Jul. 2009, which is a continuation of application Ser. No.
11/677,242, filed 21 Feb. 2007 that issued as U.S. Pat. No.
7,580,858 on 25 Aug. 2009, all of which are hereby incorpo-
rated by reference herein.

TECHNICAL FIELD

In the field of data processing, and involving financial,
business practice, and management, a method of revenue
sharing between the content provider/writer, website hosting
the content and the user clicking on the advertisings associ-
ated with said content and content distributor, or by buying
paid content (e-commerce or e-services) associated with the
content.

BACKGROUND ART

Currently, content writers prepare and submit content that
is voluntarily contributed to a host and integrated onto a
blog-portal, virtual community and others. The content writer
does all the intellectual work and the host inserts advertisings
and other paid content along the user-provided content with-
out compensating the content writer, who is intellectual-pro-
prietor.

On the other hand, users viewing those contents more often
than not, click on the paid content and as with the content
writer, the users are not compensated for their click.

In the case of RSS (Really Simple Syndication) writers
provide the content along with other advertising or paid con-
tent and the site presenting the content helps generate the
content provider’s revenue, and again, without the user inter-
acting with the paying content or the content provider receiv-
ing any compensation for the generated revenue.

The disclosed method of revenue sharing compensates all
parties that are involved in the process of interacting with paid
content and helping generate revenues.

SUMMARY OF INVENTION

A method of web site development is based on paying the
writer or provider of free substantive content through adver-
tising revenue sharing. A first step is receiving an advertise-
ment, which is paid content, from an advertiser.

A second step is receiving non-paid content subject to a
condition that the provider may receive no compensation for
the non-paid content. Non-paid content is typically substan-
tive content from a provider, who is the writer. The writer
essentially makes a contribution of written material.

A third step includes combining the paid content and the
non-paid content on a content page, which is what the host
does with the intent of displaying both the substantive content
(non-paid content) and the advertisement to a user. It is also
what a content-for-sale associate does with the non-paid con-
tent.

Other steps include: registering a user to interact with the
content page, which allows the host to track what the user
does after viewing the content page; sending the content page
for display on a computer operated by the user; calculating a
number equaling all interactions of the user with the paid
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content; receiving payment from the advertiser for said num-
ber; and paying the provider based on a fraction of the pay-
ment. The payment made to the provider compensates the
provider as the writer but such payment is made only receipt
of revenue by the host, for example, if an advertiser payment
is received, or if a sales commission for the paid content is
received. So, instead of no compensation as is common, the
provider may receive payment if there is advertising revenue
or sales commission revenue. Also, the provider may receive
no payment if there are no revenues.

Optional steps include: enabling the user to suggest paid
content that is related to the non-paid content; setting a maxi-
mum number of times that paid content can be displayed to
the user; paying the user for revenues generated by the user’s
own interactions; and setting a minimum time period which
must elapse before redisplaying a previously displayed adver-
tising on a content page to the user.

An alternative embodiment requires elapse of a minimum
time period before a user who clicks on an advertisement will
generate a charge to an advertiser. The steps include: regis-
tering a provider to prepare free content subject to a condition
that the provider may receive no compensation for the non-
paid content; receiving paid content; combining the free con-
tent with the paid content on a content page; sending the
content page for display on a computer; enabling a user to
access the computer and display the content page; calculating
a gross total of times the user displays the content page;
determining a net total by subtracting from the gross total the
number of subsequent times the user accesses the content
page before expiration of a waiting-time threshold from an
immediately preceding access; receiving payment from the
advertiser for the net total; and paying the provider for the net
total.

Another alternative embodiment is a method of web site
development based on advertising revenue sharing and
includes a limitation on how many clicks are counted if they
occur too fast. The steps include: providing a server com-
puter; combining content with an advertisement; sending the
content and advertisement to a user accessing the server com-
puter; receiving at the server computer a first click on the
advertisement, the first click sent by the user; saving a first
indication of receiving the first click; receiving a second click
onthe advertisement, the second click sent by the user; setting
atime period; determining if the second click is received after
expiration of the time period; saving a second indication of
the second click if the second click occurs after expiration of
the time period; and charging an advertiser for each saved
indication. Optional steps include: providing a clickable link
to paid content from a content distributor on the server com-
puter; paying the content distributor for each click on the
clickable link to the paid content; receiving the content from
aprovider subject to a condition that the provider may receive
no compensation for the non-paid content; and paying the
provider for each click on the clickable link to the paid con-
tent.

A third alternative embodiment is a method of host devel-
opment based on advertising revenue sharing and specifies
that the paid content contains a link to another site. The steps
include: registering a provider to prepare non-paid content
subject to a condition that the provider may receive no com-
pensation for the non-paid content; transmitting the non-paid
content to a content distributor; receiving at a host the non-
paid content sent by the content distributer and paid content
from an advertiser, the paid content comprising a link to
additional information; combining the non-paid content and
the paid content into a page; displaying the page on the host;
totaling a number of interactions by a user with the link;
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receiving payment from the advertiser for the number of
interactions with the link; and paying the provider for the
number of interactions with the link. Optional steps include:
paying the content distributor for the number of interactions
with the link; and incorporating the non-paid content into the
page as virtual content.

TECHNICAL PROBLEM

With the explosion of ways for presenting online content
over the Internet, there are a number of content hosting sites
like, but not limited to: blogs, RSS (Really Simple Syndi-
cate), virtual communities, photo sharing sites, video sharing
sites, etc. These hosting environments offer means for their
user base to place and view contents, the hosting environment
in turn places paid contents inserted into the user provided
contents or along with, without any kind of compensation
whatsoever for the content provider nor to any other involved
party taking part in generating the income.

Currently, there is no fair and just mechanism for compen-
sating all of the involved parties helping in the generating of
the income stream for the hosting site, content provider and
user (user is the one who reads, views and clicks over the paid
content, or one who is a buyer who buys goods or services
associated with the non-paid content, henceforth called user,
viewer or clicker and herein such terms are used interchange-
ably).

Current methods involving creation of content on the web,
those doing intellectual work, commonly known as content
provider or content contributors/writers and users doing the
clicking over the paid content, do not get compensated. The
content hosting site places paid content along with user pro-
vided content without creating any fair means for compen-
sating those who help generate the revenue stream.

ADVANTAGEOUS EFFECTS OF INVENTION

The method fosters content creation and content use by
providing a methodology for compensating formerly uncom-
pensated writers and consumers or users of the content.

The method is a means to increase the number of intellec-
tual contributors, readers and content-hosting sites. The con-
tent provider’s (content writer’s) objective is to have the
content placed in the greatest possible number of web sites
and the broadest possible exposure to the content’s intellect
message. Since the Internet is becoming a universal virtual
grid where content is hosted in one location (dynamic) and
virtually presented at many other locations (the physical host-
ing is done by the dynamic hosting site and the virtual hosting
site does the presentation to a user without processing the
actual content). By having a mechanism to compensate the
hosting-site (dynamically/virtually), the content writers and
the clicker as well, a broad base of high quality content will be
available for the creation of specialized virtual content host-
ing sites and portals, thus benefiting everyone along the way.
The virtual presentation can be done from a single location or
over the Internet by the use of web controls technology

The method provides a financial incentive that meets
advertiser goals ot having as broad exposure as possible to the
greatest possible number of viewers. It also provides a finan-
cial incentive that meets advertising-distributors goals to have
the highest paying per-click customers and the broadest pos-
sible user-base.

The method avoids overcharging the advertiser by provid-
ing participating parties with compensation for their time and
efforts. The method provides a fair and just process for com-
pensating those involved in creating the income stream so that
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the income stream, if any, is fairly divided among content
contributors, hosting sites and users doing the clicking on the
paid content.

The method enables building the next generation of a uni-
versal virtual media. This method can work individually by
paying commission only to the contributor (provider), paying
commission only to the website or paying commission only to
the clicker or any combination thereof.

BRIEF DESCRIPTION OF DRAWINGS

The accompanying drawings, which are incorporated in
the form a part of this specification, illustrate embodiments of
the invention and, together with the description, serve to
explain the principles of the invention.

FIG. 1 illustrates a method for compensating a hosting site,
a content provider and a content reader when a content dis-
tributor supplies user-provided contents along with paid con-
tent to a hosting site.

FIG. 2 illustrates three tables containing meta data for a
website, clicker and content writer related to the method
illustrated in FIG. 1.

FIG. 3 illustrates a further explanation of the method of
FIG. 1 where content is hosted by a plurality of sites and a
plurality of users interacting with the content.

FIG. 4 illustrates dynamic and virtual content, advertising
and user interactions with them.

FIG. 5 illustrates client/server communication over the
Internet/Network and an electronic representation of a com-
puting device.

FIG. 6 illustrates a link presented to users to click on paid
content and tables for tracking parties involved in generating
the revenue stream.

FIG. 7 is a logic diagram for using the link presented in
FIG. 6.

FIG. 8 is a logic diagram for tracking valid clicks based on
an encrypted IP (Internet Protocol) address.

FIG. 9 is a logic diagram for tracking un-logged-in user
interaction with paid content.

FIG. 10 is a logic diagram for tracking the length a user
stays in a web page.

FIG. 11 illustrates a method to obtain an answer froma user
to verify user’s reading of the page content.

FIG. 12 illustrates a method for a user to suggest related
content to be associated with the content page.

FIG. 13 illustrates another method of including the user
suggested related content to the content page.

FIG. 14 illustrates another method of including the user
suggested related content to the content page wherein content
to be suggested resides at a remote location.

FIG. 15 illustrates another method of requesting user sug-
gested remote content.

FIGS. 16-17 illustrate a method of finding content related
to the content being viewed by a user.

FIG. 18 illustrates using a prior geographical location vis-
ited by the user to target content for the user in a future visit to
the system.

FIG. 19 illustrates the step of deriving a classification
group from a plurality of content pages.

FIG. 20 illustrates the step of deriving a classification
group form a single content page.

FIG. 21 illustrates the presentation of a content page that
includes the user’s requested content and a related content
when the related content is based on a common classification
group between the content page and other content pages
previously viewed by the user.
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FIG. 22 illustrates the step of targeting content to a user
based on the user’s personal information.

FIG. 23 illustrates the step of targeting content based on a
content page having contents provided by multiple content
providers.

FIG. 24 illustrates the step of targeting content to a user
based on the user’s acquaintance’s personal information.

FIG. 25 illustrates the step of enabling content from one
user to be propagated to another user based on the other user’s
election to receive the content.

DESCRIPTION OF EMBODIMENTS

In the following detailed description, reference is made to
the accompanying drawings that show, by way of illustration,
specific embodiments in which the invention may be prac-
ticed. These embodiments are described in sufficient detail to
enable those skilled in the art to practice the invention. It is to
be understood that the various embodiments of the invention,
although different, are not necessarily mutually exclusive.
For example, a particular feature, structure, or characteristic
described herein in connection with one embodiment may be
implemented within other embodiments without departing
from the spirit and scope of the invention. In addition, it is to
be understood that the location or arrangement of individual
elements within each disclosed embodiment may be modified
without departing from the spirit and scope of the invention.
The following detailed description is, therefore, not to be
taken in a limiting sense. The scope of the invention described
herein is defined by the appended claims, appropriately inter-
preted, along with the full range of equivalents to which the
claims are entitled. In the drawings, like numerals refer to the
same or similar functionality throughout the several views.

The present invention may be embodied as a method or a
computer program product. Accordingly, the present inven-
tion may take a form of an entirely software embodiment or
an embodiment combining software and hardware. Further-
more, the present invention may take the form of a computer
program product on a computer-readable storage medium
having computer-readable program code means embodied in
the medium. Any non-transitory computer readable medium
may be utilized including but not limited to: hard disks, CD-
ROMs, optical storage devices, or magnetic devices.

There are many ways of placing contents in a web site, by
having a server as the host of the contents and the advertising
or registered web sites presenting them to a user through a
web service (a program in the server to allow the server to
serve a requesting computer with services and/or contents),
thus, the contents on the websites can be requested from the
server and saved locally (cached) or they can be presented
virtually to interfacing users. And in either case, the server
does the inserting of paid contents into the content page. The
terms server and server computer as used herein are synony-
mous and refer to hardware together with the software needed
to operate the hardware.

Participating parties in the income-share program are pref-
erably registered with the server providing the contents. Once
a user clicks on advertising, the server charges the click to an
advertiser. The server also allocates a commission (some
fraction ofthe charge to the advertiser) to the user who clicked
to the web site hosting the advertisement, that is, the paid
content. The server also allocates a commission to the content
provider. Preferably, a mechanism is used to stop fraud where
a user repetitively clicks on a paid content for the purpose of
earning multiple commissions. The invention may be used
where there is a sale of good or service that is concluded by a
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user and the commission is allocated to the content provider
of the non-paid content displayed with the good or service.

Thus, a preferred method of web site development is based
on advertising revenue sharing, This method includes steps
of: receiving paid content from an advertiser; receiving non-
paid content from a provider subject to a condition that the
provider may receive no compensation for the non-paid con-
tent; combining the paid content and the non-paid content on
a content page; registering a user to interact with the content
page; sending the content page for display on a computer
operated by the user; calculating a number equaling all inter-
actions of the user with the paid content; receiving payment
from the advertiser for said number; and paying the provider
based on a fraction of the payment.

A preferred method includes a step of tracking a link vali-
dation by receiving at the server a request for content from the
client device. Each such request comprises the IP address of
the user’s computer, also referred to as the client device, the
user being synonymous with client. The server encrypts the
client device’s IP address and sends the encrypted IP address
in a subsequent content page to the client device; the
encrypted IP address may be sent in a link or in a form
element. When the user contacts the server again, the server
receives the encrypted IP address from the client device, as
well as the client’s actual IP address of the client device’s
location, the server then decrypts the encrypted IP address
and compares the decrypted IP address with the client’s
actual IP address, if the two IP address match, then the server
validates the user’s interactions; and if not, the server disre-
gards the user’s interaction.

Another preferred method includes a step of tracking a
user’s interaction with paid and non-paid content. Non-paid
content is provided by a content provider to the server com-
puter. The server computer sends a tracking cooking to the
client device and uses the tracking cookie to associate the
user’s interaction with the tracking cookie and pay the con-
tent provider for the user’s interaction with the paid-content
that is displayed on the page and associated with the non-paid
content. The user’s interaction may involve clicking on adver-
tising or buying a product or a service. Once the user logs in
with the server computer, the server computer associates the
accumulated user’s interaction with the tracking cookie and
pays the logged in user a commission for the user’s interac-
tion with the paid-content. If the user is not yet registered with
the server computer, the server computer may store the accu-
mulated interaction with the client device and associate the
stored accumulated interaction with the cookie-value stored
in the client device. Once the user registers with the server
computer, then the server computer may pay the user based on
the stored accumulated interaction associated with the
cookie-value. Thus, a preferred method includes a step of
paying the user for revenues generated by said interactions.

Another preferred method includes a step of tracking the
length of time a user views or stays in a content page. This
method logs a timestamp of the user visit to each page. Then,
the timestamp is used to verify whether or not the user viewed
the page or stayed on the page a length of time or longer than
a time length set as a threshold. If so, then the interaction is
validated as eligible for payment. If not, the interaction is
invalidated and no payment for that interaction will be made.

Another preferred method includes a step of checking if a
user has interacted with a content page before validating the
user’s interaction as a valid user’s interaction. The user must
answer a question providing an answer that is to found in the
content page.

Another preferred method includes a step of enabling a
user to suggest content hosted by a remote host. The user’s
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suggested content is associated with second content hosted by
a hosting site that the user is accessing and interacting with.
Once the hosting site or the content provider accepts the
suggested content from the remote host, the suggested con-
tent and the second content are presented to subsequent users
accessing the hosting site. The user making the suggestion
may receive a commission if income is generated by user’s
interaction with the suggested content, the suggested content
may be advertising, goods or service for sale. Thus, a pre-
ferred method optionally includes a step of enabling the user
to suggest paid content that is related to the non-paid content.

The method may be further employed to enable a suggest-
ing user to recommend that second non-paid content be asso-
ciated with the non-paid content (first non-paid content). In
this embodiment, the method is preferably implemented by
asking the host or owner of the first non-paid content to accept
or reject the recommendation. If the host or owner of the first
non-paid content accepts, then he is asked to pay a one-time
fee to the suggesting user, or no compensation may be given
to the suggesting user. Alternatively, if the second non-paid
content is hosted locally, then after it is accepted, the second
non-paid content is simply rendered with the non-paid con-
tent.

Another preferred method includes a step of targeting con-
tents for a particular user based on the particular user’s pre-
vious physical location. This location may be an address
where the user previously lived; it may be a business location
the user previously visited; it may be a location the user
previously visited and is logged by devices such as a smart
mobile phone where the GPS (Global Positioning System)
records the user’s movements; or it may be any other location
that associates the user to a time prior to when the targeted
content is presented to the user. The content may be a content
related to advertising targeted to businesses entities that are
located at or in the surroundings of where the user has prior
association. The content may be an item for sale or a service
offered that is related to a business that is located at the
geographic location or in surroundings of a prior geographic
location visited by the user. The content may be any type of
content that is related to the user and is based on prior location
associated with the user.

Another preferred method includes the step of targeting
content to a user based on the user’s private data that is stored
in the user’s personal devices (laptop computer, desktop com-
puter, mobile devices and others) or in a cloud (computer on
the Internet used to backup user’s data). The user accesses the
server and the server checks the user’s private data stored on
the server or stored in another computer and targets content to
the user that is related to the user’s private data.

Another preferred method is used to compensate a plurality
of content providers in an environment, such as a social
network or micro-blogging site. A commission for the plural-
ity of content providers is based on the paid content that is
advertised, or on a good or service sold and included (either
directly or indirectly with a link) on a page with the non-paid
content provided by the plurality of content providers. The
paid-content may be displayed on the non-paid content page
or the paid content may have an association with the non-paid
content, or have an association with private data of one or
more of the plurality of content providers contributing to the
non-paid content page. The private data may be user’s per-
sonal information, personal profiling information, or user’s
content stored in the user’s personal device. Each user of the
page may also receive a commission for the income generated
from page.

Another preferred method includes a step of targeting con-
tent to a user based on one or more of the user’s acquaintances
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(friends on a social network, or a follower in a micro-blog site,
or contents on an address-book, etc.). Alternatively, the step
may include targeting content to a user based on the user-
acquaintance’s preferences, or based the user-acquaintance’s
prior visited content page, or based the user-acquaintance’s
prior good or service purchased, or based the user-acquain-
tance’s prior add clicked, or based on any correlation of one
user to another user.

Another preferred method include a steps of: deriving a
first classification group of a particular user’s previously
viewed pages; deriving a second classification group of the
particular user’s requested page; analyzing the second clas-
sification group and the first classification group to find com-
monalities; and using the commonalities to locate related
content for display to the user.

Another preferred method includes a step of the server
computer assigning an Internet domain to each registering
user with the server computer. The server computer uses the
user’s Internet domain to locate the registered user’s resource
stored in the server computer and to supply to a requesting
client the registered user’s resource to be displayed by a client
device. The server computer assigned Internet domain may be
free of charge to the registered user. The server assigned
Internet domain may be the actual identification used by the
user to register with the server computer; it may be a domain
automatically assigned by the server computer to the regis-
tered user; or it may be a domain chosen by the registered user
and not associated with the registered user’s registration iden-
tification stored in the server computer. This method may be
implemented in a social network, a portal, a shopping mall or
at any other type of website where a plurality of users register
and at least one registered user has a resource stored in the
server computer. The resource may be any kind including:
content of any kind, profiling data, prior user’s activities, and
any other resource that belongs to the user or is in the user’s
procession.

Another preferred method involves a second user (user-b)
of'a website who presents additional content on the server, the
additional content belongs to another user (first user—user-
a), and the additional content is presented in a virtual form. A
third user (user-c), who may be associated with the second
user, may elect to receive the second content automatically,
that is, once the second user presents the second content. The
server permits the third user to have such additional content
displayed automatically by election stored in the third user’s
profile. The server may allow a third user to elect to accept all
such additional content, or elect to receive a segment of the
additional content related to a specific category, sub-category,
classification, etc.

Another preferred method includes a step of offering a
coupon to the clicker and/or the content provider, or any
involved party responsible for generating the income stream
related to the clicker’s interaction with the paid content. The
coupon may be redeemed at the offering location if the user/
clicker has stayed a certain time at a particular webpage,
website, or has answered a question or has filled-in a form at
the targeting site, the targeting site is the advertiser’s site or a
site selling a product or a service that the clicker has inter-
acted with and the clicker was redirected from the site pre-
senting the advertising, good or service for sale to the target
site. The service doesn’t have to be a service for sale it may be
a service not offered for sale.

Another preferred method includes a step of receiving at a
hosting server a user request for content. The content
requested by the user has a user-initiated association with a
first content hosted by a remote host. The hosting server
retrieves the content requested by the user from non-transi-
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tory storage at the content host, such retrieval is preferably
based on an authorization identification to access a URL-
location of the remote host. The hosting server uses the URL-
location of the remote host and opens a communication con-
nection with the remote host. The hosting server receives
from the remote host the content, preferably after transmitting
the authorization identification to the remote host. The host-
ing server then renders the received content with the user’s
requested content in a content page and transmits the content
page to be viewed at a client device.

Another preferred method includes a step of targeting con-
tent based on the user’s GPS and ground direction: receiving
at the computer a GPS location, a ground direction and a user
set distance from the GPS location; the computer using the
received GPS location, the ground direction and the user
preset distance from the GPS location to locate a content that
is associated with the received GPS location parameter;
deriving a ground location at a distance away from the user’s
current location of the user’s portable device by adding the
user-set distance to the GPS location (longitude and/or the
latitude); and, the computer serving the content to the por-
table device. Alternatively, the method may include a step of
the computer detecting the user’s location and if the user is at
a business associated with a prior presented discount, deduct-
ing the discount from the user’s bill.

Theory of Internet Communication

FIG. 5 illustrates a server (500), the Internet channel (502)
and a client computer (506). The Internet channel (502) is the
communication channel between the client computer (506)
and the server (500). The client computer (506) initiates a
request for contents from the server (500) and the server (500)
returns contents thereafter. The Internet is the transport
vehicle for transporting data between the two computers.
Each computer of the illustrated arrangement, the server
(500) and the client computer (506), has a central processing
unit, CPU, (512) responsible for its functionalities.

The electronic unit (550) housing the CPU (512) may or
may not have all the components depicted in FIG. 5, or it may
have more components than those depicted on the electronic
unit (550). In any case, each electronic unit (550) will have at
least some basic electronic components like the CPU (512)
and it is the brain of the device responsible for all of the
device’s functionalities. At power up, the CPU (512) loads
instructions from ROM (518) and the instructions will
instruct the CPU (512) to load an Operating System (OS)
from the storage unit (526). A typical storage unit is a hard
drive, other magnetic disc, Compact Disk Read Only
Memory (CD ROM). The OS is loaded into Random Access
Memory (RAM) (530). As needed, the electronic device com-
municates with outside environment through its Input/Output
(I/O) port (528) and in the case of the illustrated devices, it is
anetwork card that allows communication using the Internet.

The CPU (512) communicates differently with each com-
ponent in the electronic unit (550). In some cases, the com-
munication and interaction is two-way and in other instances,
one-way. For the electronic unit (550), the CPU (512) does a
one-way communication with the ROM (518) (first one-way
arrow (516)) and two-way communication with all other
devices as indicated by two-way arrows (first two-way arrow
(514), second two-way arrow (520), third two-way arrow
(522) and fourth two-way arrow (524). Each component will
have input means as well, like a mouse, keyboard, and other
visual interfacing means like a screen, etc. The invention may
be implemented in any kind of electronic device, suchas a cell
phone, smart mobile phone, mobile and non-mobile devices,
portable and non-portable devices, or any other computing
device. The method disclosed herein may employ software
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downloaded and used by any computing device including a
combination of online and offline computing devices. It may
be a combination of online host and other portable devices.

Participating parties use the aforementioned arrangement
of FIG. 5 to register with the content distributor server and
provide the profiling information for the purpose of the user’s
interaction with it. The clicker will be logged in with the
content distributor server, as to enable the content distributor
server to track the clicker’s activities therewith. The method
may be implemented when the clicker is not logged in with
the content distributor or any other server. In this implemen-
tation, the clicker’s activities are tracked by using a cookie at
the client device to log the clicker’s activities, without requir-
ing the clicker to be logged in to the server.

FIG. 1 illustrates a preferred method involving a Content
Distributor (106) (the host of non-paid contents and paid-
contents) provides a content page (100) having Content A
(114) and Advertisings A-D (116), Content A (114) was sup-
plied by Content Distributor (106) from the Content group
(102) (the first content) and Advertisings A-D (116) from the
Advertising group (104). As indicated by the first arrow
(118), second arrow (120), third arrow (122), and fourth
arrow (124), Content Distributor (106) has association with
the content writer (112), Web Site (108) and clicker (110). As
for Content A (114) it has relationship with content writer
(112) and content page (100) has relationship with Web Site
(108) (or content host like a portable device) as indicated by
fifth arrow (126) and sixth arrow (128), respectively.

As indicated by second arrow (120), content writer (112)
uploads or provides contents at the Content Distributor (106).
As indicated by the sixth arrow (128), Web Site (108) places
Content A (114) therein. Content A (114) is supplied (indi-
cated by first arrow (118)) by the Content Distributor (106).
The Content Distributor (106) adds Advertisings (116) to the
Web Site (108), which is also represented by the content page
(100). The content page (100) may be generated by the Web
Site (108) or by the Content Distributor (106). If generated by
the Content Distributor (106), the content page (100) is made
available to Web Site (108). The Web Site (108) then makes it
available to a connected client device. The Web Site (108)
may be any kind of web host including a portable device or in
any kind of device that has memory for storing content. The
combination of Content Distributor (106) and Web Site (108)
may be a combination of devices linked to one another or not
linked to one another at all. It may be a combination of online
and offline devices, or a combination of portable and non
portable devices.

Once the clicker (110) clicks on Advertisings (116), Con-
tent Distributor (106) updates the Clicker database-table
(202), the Web Site database-table (200) and the Content
Writer database-table (204). The Clicker database-table
(202), Web Site database-table (200) and the Content Writer
database-table (204). This is illustrated as a single table
including all of the user’s/site’s profiling and interaction data;
however, as with FIG. 6, each may be split in more than one
table. The arrangements of FIG. 2 are one example used for
the purpose of illustrating the concept using a single table and
for the sake of simplicity, as well.

FIG. 3 illustrates a further embodiment of FIG. 1 with the
addition of a group of clickers (302) and a group of web sites
(300). Content distributor (106) makes its contents and adver-
tisings available (indicated by seventh arrow (304)) to a plu-
rality of hosting environments and a group of clickers (302)
enters clicks (indicated by eighth arrow (306)) on those adver-
tisings. FIG. 3 illustrates that this method enhances the adver-
tising and publication processes and incentivizes the parties






