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BRAND MAPPING

is needed, therefore, are improved techniques for enabling
users to ?nd and vieW such information.

CROSS REFERENCE TO RELATED
APPLICATIONS

SUMMARY
In one embodiment of the invention, a user of a portable

This application is a continuation of US. patent applica

electronic device uses the device to select an image identify
ing a brand. In response to the user’s selection of the image

tion Ser. No. 11/758,392, ?led on Jun. 5, 2007, issued as US.

Pat. No. 7,768,395 B2 on Aug. 3, 2010, entitled, “Brand
Mapping,” Which claims priority from US. Provisional
Patent Application Ser. No. 60/885,773, ?led on Jan. 19,
2007, entitled “Consumer Brand Links,” Which is hereby

identifying the brand, the device automatically presents the
user With an image of a map that indicates a current location

of the device and shoWs one or more images representative of
brand access sites Where products and/or services of the

incorporated by reference.

selected brand may be accessed (e.g., purchased) by the user.
For example, if the user selects a logo for a particular brand of
soft drink product, the device may present the user With an
image of a map that has been automatically centered about the
current location of the user and that shoWs shops, restaurants,

BACKGROUND

Various conventional computer-based systems exist for
displaying maps to users. Such systems generally Work in one
of three Ways:

1. A user actively speci?es (inputs) location-identifying

vending machines, etc. Where soft drink products having the
selected brand may be accessed (e.g., purchased). Products
20

information, such as an address or Zip code, in response
to Which the system generates and presents a map of the

user-speci?ed location. Subsequently, the user might
also be able to specify a business name or category, in

response to Which the system may display the location

25

(s) of the speci?ed business name or type on the map. In
general, such systems are unable to determine a location

of the device independent of user input specifying a
location or location-related information, and therefore

and services having a particular brand may be available for
purchase at multiple brand access sites that sell a Wide range
of different brands of products and services, or brand access
sites that sell a single brand of product or service, or both.
Furthermore, a brand access site does not need to be located
at a real property address, meaning that the location of the
brand access site could be a vending machine, for example, or
another location that does not have a real property address, or
an address that is generally knoWn.
For example, one embodiment of the present invention is a

require a user to specify a location. While some such 30 method comprising: (A) displaying, using a device, a ?rst

image associated With a ?rst brand (such as a photograph or

systems may store previously entered location identify
ing information speci?ed by a user, these systems Would

illustration associated With the ?rst brand); (B) receiving,
from a user of the device, an indication of a selection by the
user of the ?rst image (such as by a single mouse click on the

not be aWare if a device changed location Without further
information from the user. In the case of a system that

?rst image); (C) identifying a ?rst location of the device

requires a user to specify a location or location-related

independently of any location-specifying input provided by

information (meaning that the system is not indepen
dently aWare of the user’s location), the map is static and
does not automatically update With movement of the
device, although map centering and scale may be alter

the user to the device (such as by using GPS or an RFID
system); (D) identifying a ?rst brand access site at Which a
40

able by a user of such a system.

the device, a ?rst map image Which describes a ?rst geo
graphic area derived from the ?rst location of the device and
Which includes a ?rst indication of the ?rst brand access site.
For the user to select the ?rst image, a plurality of images

2. A system automatically identi?es a location of a device,
and generates a map based on the location of the device.
In this case, the user may specify a business name or

type, in response to Which the system may display the

?rst branded entity (e.g., a product or service) having the ?rst
brand may be accessed; and (E) providing to the user, using

45

(e.g., logos) associated With a plurality of brands may be

location(s) of the speci?ed business name or type on the

displayed to the user. The user may select a particular one of

map. Although the map position may be updated in this

the plurality of images. The method may provide the user With

case based on the location of the device, the sequence of
tion of a business type or name remain the same as in the 50

a ?rst map image Which describes a ?rst geographic area
derived from the ?rst location of the device and Which indi
cates a ?rst physical location of a ?rst brand purchase site at

?rst type of system described.

Which the ?rst branded entity may be purchased. The ?rst map

map selection folloWed by selection and then presenta

may indicate a plurality of brand access site associated

3. A user speci?es a business name or type, in response to

Which the system displays the location(s) of the speci
?ed business name or type on a map. Although in some

instances a user may be prompted for location-identify
ing information to more closely determine the user’s
location, for example, such as a city name or Zip code,
this makes use of the methodology described With

respect to the ?rst type of system above.

55

those brand access sites Within a geographic area described
60

The prior art, in general, enables a user to provide an
address, business name, or business type, resulting in the

sponding to the provided address, business name, or business
Users continually seek neW and improved Ways to ?nd and

vieW geographic information more quickly and easily. What

by the ?rst map), Wherein each member of the subset is
associated With the ?rst brand; and (D)(3) providing to the
user a ?rst map image Which includes, for each brand access
site that is a member of the subset, an indication of a brand

identi?cation of one or more real property locations corre

type

images representing a plurality of brand access sites at Which
the ?rst branded entity may be accessed.
The method may provide the ?rst map image to the user by:
(D)(1) identifying a plurality of brand access sites, each of
Which is associated With at least the ?rst brand; (D)(2) iden
tifying a subset of the plurality of brand access sites (such as

access site.
65

The user may select the ?rst brand access site, and the
method may perform additional steps based on the user’s
selection. For example, the method may dial a telephone

US 8,106,766 B2
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number of the ?rst brand access site, present to the user a Web

or soldunder a common servicemark. One example of a brand

site associated With the ?rst brand, or provide the user With

of products is the Coca-Cola brand of beverages. Another

directions to the ?rst brand access site.

example of a brand of products is the iPod brand of consumer
electronics. Yet another example of a brand of services is the

The method may update the ?rst map image over time. For
example, the method may: (E) identify a second device loca

Jiffy Lube brand of oil change services. Yet another example
of a brand of services is the H&R Block brand of tax prepa
ration services.
Referring to FIGS. 2A-2B, an embodiment of the present
invention is shoWn in Which a brand 1a is accessible at mul
tiple brand access sites 2a-b. Each of brand access sites 211-!)
may be, for example, a real property location (e.g., a structure
having an address) such as a store, shop, market, o?ice, res
taurant, service station, movie theater, event venue, etc. In
addition, each of brand access sites 2 may be an alternative

tion independently of any location-specifying input provided
by the user to the device; and (F) in response to identifying the
second device location, provide to the user, using the device,
a second map Which describes a second geographic area

overlapping With a location in proximity to the second device
location and Which includes a second indication of a second
brand access site at Which the ?rst brand is accessible.

Other features and advantages of various aspects and
embodiments of the present invention Will become apparent
from the folloWing description and from the claims.

type of location, such as a free-standing vending machine,
kiosk, mobile sales unit, or other location Where products or
services of brand 111 may be accessed (e.g., purchased), irre

BRIEF DESCRIPTION OF THE DRAWINGS

spective of Whether or not the location is associated With a real

property address.

FIG. 1A illustrates a device for receiving user input and

displaying a map image in response to such input according to
one embodiment of the present invention;
FIG. 1B illustrates a graphical user interface for receiving
user input specifying a brand according to one embodiment of

20

regular Coke, Diet Coke, Cherry Coke, etc.), such products

the present invention;
FIG. 1C illustrates a map displayed by the device of FIG.

25

access sites at Which products or services having the brand

speci?ed by the user may be accessed (e.g., purchased);
FIG. 2A is a schematic diagram of a ?rst state of a system
30

prior to or during user inputs being communicated to a pro
cessor;

35

200 brand access sites a year from today.
Referring to FIG. 1A, a device 10 according to one embodi
ment of the invention is shoWn. The device 10 has a display
20, an input means 30, and an application launch means 11.
Device 10 may, for example, be a mobile phone, a Wireless

40

communications device, a personal digital assistant (PDA),

DETAILED DESCRIPTION
Embodiments of the present invention are directed to a

distribution, for example. For example, Product “Y” may be
sold in 1,000 brand access sites today, and due to large
demand, may only be available for purchase in 900 brand
access sites tomorrow (meaning, for example, that 100 of the
brand access sites have stocked out). As another example,
Product “Z” may be sold in 100 brand access sites today, and

FIG. 2B is a schematic diagram of a second state of the

system of FIG. 2A, after display of a map image; and
FIG. 3 is a ?owchart of a method performed according to
one embodiment of the present invention.

may be accessed (e.g., purchased) at thousands of brand
access sites, including but not limited to stores, markets,
restaurants, vending machines, event venues, etc. Brand
access site 2 locations Where products or services of brand 1a
are accessible may remain stable (i.e., ?xed in number), or
may change over time, With a change in inventory levels or

1A and including indications of physical locations of brand

implemented according to one embodiment of the invention,

As an example, if brand 1a is associated With Coke

branded beverage products (comprised of such beverages as

device that enables a user to vieW one or more brand identi

computer, laptop computer, other computing device, global

fying images, such as one or more logos, on a display, and to

positioning system (GPS) unit, or other navigation device. In

select a particular brand identifying image using input means
to thereby enable the presentation of a map image indicating

general, device 10 may be any system or device that enables

a current location of the device and shoWing the locations of

a user 80 to input a selection of a brand (by means of selection
45

of a brand identifying image) and vieW a map image indicat

any one or more brand access sites for the selected brand that

ing a device location and shoWing the location(s) Where prod

are located in proximity to the user (i.e., Within the geo

ucts or services of the selected brand are accessible. The

graphic area presented on the map). The system bene?ts

example device 10 shoWn in FIG. 1A is multifunctional,
including functions that relate to communication, personal
organization, etc.
In one embodiment, display 20 is an electronic display
(output means) of a type commonly found on mobile phones

users, for example, by facilitating the location and purchase
of brands of products and services selected by the user by

50

automatically directing (i.e., independently of location-speci
fying information provided by the user) the user to a nearby
location Where the selected brand of products or services may

be available for purchase.
A “brand” is de?ned as a distinctive identity of a collection

of related products or services. A “branded entity” of a par
ticular brand is de?ned as a product or service having the
particular brand. For example, a bottle of a Coca-Cola brand
soft drink is an example of a “branded entity” of the Coca
Cola brand of soft drinks. A “brand access site” for a particu
lar brand is de?ned as a location at Which one or more branded

entities of the particular brand may be accessed.
In general, as used herein, branded entities of a brand may

55

or similar small portable computing or communication
devices. In another embodiment, display 20 is an electronic
monitor or screen of the type commonly found on laptop

computers. In other embodiments, display 20 may be any
element or mechanism that communicates information to

user 80. Display 20 may be small or large, active or passive,
high resolution or loW resolution, color or monochrome, and
60

may generally employ any type of display technology. Dis
play 20 may be any of a Wide range of dimensions, from a
small siZe that is usable on a small mobile phone, to a siZe that
is more commonly found on a laptop computer, and larger.

be accessed (e.g., purchased) by a consumer at one or more
For example, display 20 may be a 5 centimeter high by 5
brand access sites. In some instances, for example, a brand of 65 centimeter Wide touch-screen display that serves as both a
products is marketed or sold under a common trademark. In
display 20 and input means 30. An example of an integrated

other instances, for example, a brand of services is marketed

display 20 and input means 30 is shoWn in FIG. 1A.

US 8,106,766 B2
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In one embodiment, input means 30 is a touch-sensitive
display that enables user 80 to vieW information on display
20, and then to select an element of the information that is

used on a street map or road atlas). Map image 25 may or may

not be draWn to scale. Map image 25 may include combina
tions of various features just described. For example, map
image 25 may include a superimposition of a styliZed repre

presented by touching the screen With a ?nger or other point
ing or touching means. In such an embodiment, input means

sentation over a photorealistic representation, such as lines

30 and display 20 may be integrated into a single device. In
another embodiment, input means 3 0 is a mechanical keypad.
In other embodiments, input means 30 may be any other

and street names superimposed on photorealistic images of

mechanism that enables user 80 to communicate information
to the device 10. Other input means 30 may be mechanical or

streets.

10

Preferentially, map 25 image shoWs a geographic area that
is generally accessible to user 80 (i.e., a local area). Such area
may be optimally scaled for device 10 according to the move

ment characteristics (e.g., speed, direction) of device 10. For

electronic, and may involve physical or other interactive pro
cesses betWeen user 80 and the input means 30. For example,

example, if device 10 is being moved at a sloW pace (by a

voice commands and thought commands are tWo possible
alternative Ways of communicating With input means 30.

person Who is Walking With device 10, for example), then
device 10 may provide a map image 25 shoWing a relatively

tual or physical button that starts, launches, or brings into

small geographic area that is accessible by foot. In another
example, if device 10 is being moved at a fast pace (by a

vieW an embodiment of the invention on device 10. Other
launch means are possible, and one possible embodiment

person Who is driving With device 10, for example), then
device 10 may provide a map image 25 shoWing a larger

In one embodiment, application launch means 11 is a vir

excludes application launch means 11 altogether. FIG. 1A
shoWs an icon as one possible embodiment of application

20

launch means 11.

In one embodiment, as shoWn in FIG. 1B, display 20 may
shoW an arrangement of one or more brand identifying
images 21, such as an arrangement or one or more logos. In

the particular embodiment shoWn in FIG. 1B, brand identi
fying images 21 are arranged in tWo categories, With brand
identifying images 21a-d being shoWn as “favorites,” and

25

FIG. 1C shoWs tWo brand access site associated images 2211
b, each of Which is presented as a small dot (circle) that is
30

may represent one or more Apple brands such as Apple com

puters, iPod music players, iTV systems, and more (as an
alternative that is not shoWn, an image of an iPod may be used
to identify the iPod brand of products). As another example,
brand identifying image 21b is an image of a logo for Star
bucks Corporation and may represent Starbucks coffee and
other Starbucks products or services, for example.
In an embodiment of the invention, brand identifying
images 21 are searchable. In another embodiment of the
invention, brand identifying images 21 are sortable. In yet

35

superimposed onto (included as an element of) map image 25.
Each of the brand access site associated images 22 represents
the location of a unique one of the brand access sites 2. As
previously described, brand access site 211 is a ?rst location at
Which products and/or services of brand 1a are generally
available for purchase, and brand access site 2b is a second
location at Which products and/or services of brand 1a are

generally available for purchase.
40

In one embodiment, brand access site associated images
2211-!) represent particular brand access sites 2a-b. Brand
access site associated image 2211 may, for example, be an

image of a logo (such image of a logo may be signi?cantly
smaller than brand identifying image 2111, for example) iden
tifying the corresponding brand 1a. In another embodiment,

another embodiment of the invention, brand identifying
images 21 are arrangeable on display 20 in other Ways. In yet

another embodiment of the invention, brand identifying
images 21 may be either static or dynamic (i.e., a dynamic

In another example, map image 25 may shoW an area of a
square kilometer or other region. Other map image 25 areas
are possible. In yet another example, map area 25 may shoW
the interior of a retail store.
In one embodiment, an example of Which is shoWn in FIG.
1C, map image 25 includes one or more brand access site

associated images 22. For example, map image 25 shoWn in

brand identifying images 21e-h being shoWn as “popular”.
Each brand identifying image, 21a for example, is a graphic
such as a logo, picture, illustration, photograph, or any other
image that identi?es a particular brand. For example, brand
identifying image 21a is an image of a logo forApple Inc. and

geographic area that is accessible by car. For example, one
possible map image 25 may shoW an area of 100 city blocks.

brand access site associated image 22a is an image of a
45

image is one that changes or moves, or that can be made to

change or move).

product having the corresponding brand 1a, such as an illus
tration or photo (such image may be relatively small so as not
to adversely affect the usability of map image 25, for
example). In yet another embodiment, brand access site-as
sociated image 22a is a shape, such as a small circle (dot), as

In one embodiment, as shoWn in FIG. 1C, display 20 shoWs

a map image 25 that includes one or more brand access site 50 shoWn in FIG. 1C as brand access site associated images

associated images 22.

2211-19. In the case Where multiple brand access site 2 locations

In general, map image 25 is a visual depiction or represen
tation of a geographic area, physical area, or space, that is

are represented on map image 25 by multiple brand access
site associated images 22, each of the brand access site asso
ciated images 22 may be unique, or each group of related
brand access site associated images that are af?liated With the

rendered on display 20. In one embodiment, as shoWn in FIG.

1C, map image 25 shoWs a graphic that includes street-level

55

detail. Map image 25 may be rendered in color or mono

chrome. Map image 25 may be labeled or unlabeled. Map
image 25 may be static or moving (i.e., a moving map image
25 is one that is updated to generally correspond With the
movement of device 10). In other embodiments, map image
25 may be scalable (e.g., Zoom in, Zoom out), shiftable (e.g.,

same brand may be the same or similar imageiand different
from brand access site associated images that are associated

With other brands, for example. For example, tWo different
60

re-centerable left or right, up or doWn), or rotatable (e.g.,
re-orientable about a point).

Map image 25 may, for example be tWo-dimensional or
three-dimensional. Map image 25 may, for example, repre
sent an area or space using a photograph or photorealistic

image, or using a styliZed representation (such as commonly

ones of the brand access site associated images 22 may be
presented as tWo different colors of dots on map image 25.
Furthermore, brand access site associated images 22 may
include other information or indicate other characteristics.
For example, brand access site associated images 22 may

indicate the availability (either generally, or speci?cally by
65

means of indicating a number of available units, for example)
of products/services of brand 111 that are available for pur
chase at the particular brand access sites 211-!) represented by

US 8,106,766 B2
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the particular brand access site associated images 22a-b. In
another example, brand access site associated image 22a may

embodiment of the invention, device location data 41 is com
municated from location means 40 to another element of a

indicate Whether brand access site 211 is open or closed for
business at the time of display of the brand access site asso

system of the invention.

ciated image 2211 on map image 25.

a means that uses user input data 31 and device location data

In one embodiment, as shoWn in FIG. 2A, processor 50 is

In summary, an embodiment of the invention has a device

41 in order to process this (and possibly other) data. In one

10, display means 20, and input means 30. Display means 20
and input means 30 may be incorporated into a single ele
ment, such as a touch-screen display. Display 20 may present
one or more brand identifying images 21, each of Which is

embodiment, processor 50 is physically integrated into
device 10. In another embodiment, processor 50 is physically
separate from device 10. For example, processor 50 may exist
in a ?xed location. In the case that processor 50 is physically

integrated into device 10, input means 30 and location means
40 may communicate user input data 31 and device location

associated With a corresponding brand. Furthermore, display
20 may present map image 25 that shoWs one or more brand
access site associated images 22a-b, Which are associated

data 41, respectively, to processor 50 using direct physical
connection (e.g., Wires), for example. In the case that proces
sor 50 is physically separate from device 10, device 10 and

With brand access sites 2a-b, respectively.
In one embodiment, represented in FIG. 2A, the invention

location means 40 may communicate user input data 31 and

is shoWn in a ?rst state. The term “?rst state” is de?ned as a

device location data 41, respectively, to processor 50 using
Wireless means, for example.

state of the device 10 prior to or during communication of a

brand identifying image 21 selection from device 10 to pro
cessor 50.

20

In one embodiment, processor 50 receives user input data
31 that provides information about a selection of brand iden

In one such embodiment, as shoWn in FIG. 2A, device 10

tifying image 21a by user 80, and device location data 41 that

includes display 20, input means 30, and location means 40.

provides information about a device 10 location. Processor 50
may be, for example, a computer or other electronic device, or

Display 20 is shoWn having tWo brand identifying images
21a-b. In this embodiment, brand identifying image 2111 is
associated With a ?rst brand 1a, and brand identifying image

25

21b is associated With a second brand 1b.
A user 80 provides user input 81 to device 10 by means of
input means 30. User input 81 may be an indication of a

system of connected computers or electronic devices, capable
of processing the relevant information. Processor 50 pro
cesses the inputs to generate a query 61 to a brand access site

data repository 60 Which may be incorporated as an element
of processor 50, or separate from processor 50. Brand access
site data repository 60 may be a database or any other means

selection of a particular brand identifying image that is of

interest to user 80. For example, assume that user 80 indicates 30 (or multiple databases or other means) that contains informa
tion about brand access sites 2 and other brand access sites
a selection of a particular brand identifying image 21a in

order to vieW a map image 25 showing the location of brand
access sites 2 associated With the particular brand 111 that is of
interest to user 80. Subsequent to the communication by user
80 of user input 81 to input means 30 of device 10, device 10

(not shoWn). Such information may include for each of the
brands 111-19 (and for other brands, not shoWn) or brand iden

tifying images 21a-h, an address, geographic coordinates, or
35

tion about user 80’s selection of the brand identifying image
21a) to processor 50. In one embodiment, the communication
of information about user 80’s selection of the particular
brand identifying image 2111 from device 10 to processor 50 is

40

In one embodiment, location means 40 is any mechanism,

brand access site data repository 60 is located in a single

process, or means that enables identi?cation of device 10’s

location of device 10 is performed independently of location
specifying information provided by user 80 to device 10. For

45

able on multiple Internet sites). In yet another embodiment,
brand access site data repository is an element of device 10,
50

such as a database of brand access site 2 data that is stored in

55

a memory of device 10. Any brand access site data repository
60 containing brand access site 2 information may be updat
able.
In one embodiment, brand access site data repository 60
may be informed relative to actual inventory or availability

input of an address, Zip code, etc. by user 80. In one embodi
ment, location means 40 is physically integrated as an ele
ment of device 10, such as an integrated GPS (or similar type

(e.g., number of units of a product that are available, starting
time or times of a movie shoWing or other event) of products
or services of the brand 111 at each of the particular brand
access sites 2. For example, if products or services of the

includes one or more radio (e.g., cell phone) antennas, for
example. A RFID system that is associated With a RFID

enabled environment is another example of a possible device

location (i.e., a central database). In another embodiment,
brand access site data repository 60 is distributed, or located
in multiple locations (i.e., information on pages that are avail

example, device 10 ’ s location may be determined Without any

of) unit. In another embodiment, location means 40 is physi
cally separate from device 10, such as identi?cation of device
10 location based on triangulation by a remote system that

information about brand access sites 2 that are associated

With the speci?ed brand 1a or brand identifying image 2111.
Such data 62 enables the rendering of map image 25 that
includes brand site associated images 22. In one embodiment,

performed Wirelessly.
location. For purposes of the invention, device 10’ s location is
intended to be reasonably speci?c, such as may be determined
by a GPS unit, other satellite-enabled location identi?cation
system, or other location-identifying means. Identi?cation of

other location specifying information for brand access sites

relating to the particular brand or brand identifying image, for
example. Following query 61 of brand access site data reposi
tory 60, brand access site data repository responds and com
municates data 62 for processor 50, such data 62 comprising

(either directly or indirectly, possibly using any of a Wide
variety of means) communicates user input data 31 (informa

10 location means 40. In one embodiment, once location

selected brand 1a are not available at brand access site 2a,
thenparticularbrand access site 211 may not be communicated

means 40 determines device 10’s location, information about
device 10’s locationidevice location data 41iis communi

not shoWn on map image 25 as brand access site associated

cated (directly or indirectly, possibly using any of a Wide
variety of means) to processor 50. In one embodiment, the
communication of device location data 41 from location
means 40 to processor 50 is performed Wirelessly. In another

60

to processor 50 (or, alternatively, may be communicated but

65

image 2211). In another embodiment, brand access site data
repository 60 is informed relative to actual inventory or avail
ability of products or services of brand 111 at brand access site
2a, and inventory or availability details are communicated by
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brand access site data repository 60 to enable device 10 dis

tWo brand access site associated images 2211-!) is presented as
a small dot (circle) on map image 25. Such shape may be

play 20 to display map image 25 having brand access site
associated images 22 that indicate, for example, the number

colored if display 20 is a color display. Map image 25 includes

of available units of a product or service of brand 111 that is

brand access site associated images 22 that are vieWable by

being sought by user 80. Alternatively, in another embodi

user 80 to facilitate user 80 identi?cation of brand access sites

ment, movie starting time(s) may be indicated. Such a feature
Would be particularly helpful for some products that are
poorly stocked or only available at certain times, or in the
instance When user 80 is seeking to purchase a relatively large
number of units of a product of brand 1a, for example. In
conjunction With such a feature, the device 10 may enable

2 Where products or services of a particular brand 1a of
interest to user 80 may be accessed (e. g., purchased).
The second state may be modi?ed (“modi?ed second
state”) to re?ect a neW or changed location of device 10 (and
presumably the neW or changed location of user 80 Who is

using device 10). For example, map image 25 may be re

user 80 to indicate the number of units the user 80 is seeking
to access (or similar parameter), in response to Which the map

rendered to re?ect a neW or changed location of device 10. For

example, if device 10 is traveling Withuser 80 in a moving car,

image 25 may only include brand access site associated
images corresponding to brand access sites at Which at least
the number of units speci?ed by the user 80 are accessible (or
at Which another parameter is observed). The information
contained in brand access site data repository 60 may be

then a second state may be changed to a modi?ed second

state, either automatically (e.g., continuously, frequently,
periodically), or by prompting (e. g., user input, setting, direc
tive), to shoW a re-rendered map image 25 that is, for example

provided, in turn, by other systems, including but not limited
to store inventory systems, RFID-enabled systems, event or
movie shoW time listings, and any other means of determin

20

ated imagesimeaning those images for brand access sites (if

ing, tracking or recording the availability of products or ser
vices.
In one embodiment, processor 50 incorporates a map
image data source. In the embodiment shoWn in FIGS. 2A and
2B, for example, the map image data source is an element of
processor 50. In another embodiment, a map image data
source may be separate from processor 50 and may be queried
or otherWise accessed by processor 50 in order to access map
image data. In such an embodiment, processor 50 may com
municate information to the map image data source Which

may, in turn, communicate map image data back to processor
50 for (possibly) further processing and communication to
device 10 to enable the rendering of map image 25 on display
20. Alternatively, processor 50 may communicate informa

25

30

brands.
Embodiments of the invention may also alloW map image
35

example, user 80 may use input means 30 to change map

image 25 centering (i.e., to scroll or shift the image in a
40

In addition, brand access site associated images 22 shoWn on

map image 25 may be manipulable, or may be selectable by
45

is shoWn in a second state. The term “second state” is de?ned
as a state of the device 10 after display of a ?rst (initial) map

user 80 using input means 30.
In the case that an embodiment of the invention further
provides a means for user 80 to select one or more brand

access site associated images 22 on map image 25, such
50

selection may, for example, provide user 80 With a menu or
list of further functions. For example, user 80 may select one

of the brand access site associated images 22 to, for example:
initiate a phone call to the selected brand access site, prompt
(a person associated With) the selected brand access site to

cated from processor 50 to device 10, as shoWn in FIG. 2B. In

other embodiments, map rendering data 51 may be provided
to device 10 from other sources or elements of an embodi

ment of a system of the invention.
FIG. 2B shoWs many of the same elements as shoWn in
FIG. 1A, hoWever FIG. 2B differs since it represents an

desired direction). Also, for example, user 80 may change
map image 25 orientation of (i.e., rotation), possibly to adjust
for the orientation of display 20 When device 10 is being used.

In one embodiment, represented in FIG. 2B, the invention
image 25 on device 10 display 20.
In one embodiment, map rendering data 51 is communi

25 to be modi?ed in other Ways. For example, user 80 may use

input means 30 to change map image 25 scale to provide
various levels of detail (i.e., Zoom in or out). Also, for

Maps Application Programming Interface (API) provided by
Google, Inc.

any) that are Within the area described by the re-rendered map
image 25. A modi?ed second state can be repeatedly realiZed
at various intervals to shoW an updated (“moving”) map
image 25 that is relevant to user 80 of device 10 according to
current device 10 location and device location data 41.
The device 10 may be returned to the ?rst state, such as by
reinitialiZing the device 10, or in response to input from the
user 80 indicating a desire to identifying brand access sites for
another brand. As a result, the method 100 of FIG. 3 may be

performed multiple times using the same device 10 to identify
and display locations of brand access sites for different

tion to a map image data source Which may, in turn, commu

nicate map image data including brand access site data
directly to device 10 to enable the rendering of map image 25
on display 20. Other embodiments of accessing, processing
and communicating map image data are possible, and envi
sioned and consistent With embodiments of systems and
methods of the invention. While there are multiple possible
map image data sources available, one example is the Google

re-centered to re?ect a neW location of device 10, and that
shoWs a neW set (as appropriate) of brand access site associ

contact user 80 on device 10, place an order for products or
55

services of the selected brand 1a, determine inventory of
products having the selected brand 1a, check the hours of
operation or availability of the selected brand access site,

embodiment of the device 10 in a second state, including
shoWing device display 20 that noW includes map image 25.

area indicated by the particular map image 25, for example).

make certain brand access site associated images 22 a default
feature on all map images 25 displayed to user 80, denote a
particular one of the brand access sites 2 as a favorite, default,
etc. While such a subsequent action or actions may be facili
tated by a menu or list, embodiments of the invention may
also be con?gured to enable user 80 to access a particular

Brand access site associated image 22a represents a location

action by a single click on a button (or other form of input).

Map image 25 includes one or more brand access site

associated images 22 (although, in one embodiment, no brand
access sites associated images 22 Would be displayed on map
image 25 if no brand access sites exist Within the geographic

60

on map image 25 of a ?rst brand access site 2a. Brand access 65 For example, in one embodiment, user 80 may enable a phone

site associated image 22b represents a location on map image
25 of a second brand access site 2b. In FIG. 1C, each of the

call using device 10 by using input means 30 to simply select
one of the (i.e., click on) brand access site associated images
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22 on map image 25. Other embodiments may include other

to enable device display 20 to render map image 25 shoWing

map image 25 enabled functions.

a geographic area overlapping With a location of device 10
and Which includes brand access site associated image(s) 22

FIG. 3 shows a ?owchart of a method 100 according to an
embodiment of the invention. The method 100 is initiated or

Which represent brand access site(s) 2 for the brand 1a indi
cated to be of interest to user 80 by user 80 in step 106 (step
116). If there are no brand access sites Within the geographic
area shoWn by map image 25, then no brand access site
associated images Will be indicated on map image 25.
Next, device 10 displays map image 25 to user 80 on

launched (step 102). This step may be facilitated, for
example, by using a button or virtual button represented by
application launch means 11 shoWn FIG. 1A.

Next, display means 20 displays a ?rst brand identifying
image, an example of Which is the brand identifying image
21a shoWn in FIG. 1B (step 104a). Optionally, display means
20 may concurrently shoW a second brand identifying image,
an example of Which is the brand identifying image 21b
shoWn in FIG. 1B (step 1041)). Display means 20 may present
even more brand identifying images (possibly resembling
brand identifying images 21c-h shoWn in FIG. 1B, for
example). Brand identifying images 21 may be shoWn or

display 20 (step 116). Map image 25 shoWs a geographic area
overlapping With a location of device 10 (and presumably
user 80 Who is using device 10) and Which includes brand
access site associated image(s) 22 Which represent brand
access site(s) 2 for the brand 1a indicated to be of interest to
user 80 by user 80 in step 106. If there are no brand access

sites Within the geographic area shoWn by map image 25, then

presented in a single set or in subsets, and may be searchable,

no brand access site associated images Will be indicated on

sortable, arrangeable, scrollable, etc.

map image 25.

Next, method 100 receives user input 81 from user 80

specifying a selection of a particular brand identifying image

20

image 25 scale to provide various levels of detail (i.e., Zoom

that is associated With a particular brand of interest to user 80
(i.e., a brand that user 80 desires to locate by means of map

in or out). Also, for example, user 80 may use input means 30

image 25) (step 106). Assume for purposes of example in the

to change map image 25 centering (i.e., to scroll or shift the
image in a desired direction). Also, for example, user 80 may

folloWing discussion that user 80 selects brand identifying
image 2111 to indicate that user 80 is interested in brand 1a.

In one embodiment, map image 25 may be modi?ed. For
example, user 80 may use input means 30 to change map

25

change map image 25 orientation of (i.e., rotation), possibly
to adjust for the orientation of display 20 When device 10 is
being used. In addition, brand access site associated images

The method 100 applies user input 81 to identify brand
access sites 2 for the particular brand 1a of interest to user 80

(step 108). This step may be performed by processor 50
30

22 shoWn on map image 25 may be manipulable, or may be
selectable by user 80 using input means 30.
The map image 25 may display brand access site associ
ated images Which are associated With brands not selected by
the user 80 in step 106. For example, if the user 80 has

interest to user 80. Brand access site data repository 60 may

previously selected one or more brands as “favorite” brands,

be, for example, a single database, multiple databases, a Web
35

the device 10 may include, in the map image 25, brand access
site associated images associated With the user-indicated
favorite brand(s) (if any such sites are Within the area repre

Whereby processor 50 generates a query 61 to brand access

site data repository 60, in response to Which brand access site

data repository 60 replies With location-identifying informa
tion about brand access sites 2 for the particular brand 1a of

site or Website page, multiple Websites or Website pages, or

other Intemet-accessible source of information, user-gener
ated data, or other means that may be queried by processor 50

sented by the map image 25). The map image 25 may include

and Which provides the relevant information. Furthermore,
40

such representations of “favorite” brand access sites in addi
tion to images (if any) associated With brand access sites
corresponding to the brand selected by the user 80 in step 106.

45

brand access site associated images associated With brands
previously stored as “default” brands. As a result, the map
image 25 may include brand access site associated images
associated With multiple brands even if the user 80 selects

query 51 to brand access site data repository 60 may be

general or speci?c, meaning that it could seek to identify all

Similarly, the device 10 may include, in the map image 25,

brand access sites for the selected brand 1a (and then use only
those that are relevant to the geographic area being presented
on a current map image 25), or it could query the brand access
site data repository 60 in a manner that enables it to secure a

relevant subset of data.
Another step may occur before, concurrent With, or after

only a single brand in step 106. Similarly, the map image 25

step 108 (step 110). In step 110, method 100 identi?es a
location of device 10 independent of location-specifying user

may include brand access site associated images associated
With one or more brands even if the user 80 does not select any

input. As used herein, “independent of location-specifying

brands in step 106. The user 80 may, for example, quickly
50

obtain a vieW of brand access sites associated With favorite

such as a built-in GPS unit or similar technology, or that are 55

and/or default brands that are currently in the vicinity of the
device 10 by providing no input in step 106. The device 10
may facilitate this process by, for example, alloWing the user
80 to bypass step 106 using a keypress or by issuing a “display
favorites” or “display defaults” command Which displays a
map image illustrating brand access sites for favorite and/or
default brands in the vicinity of the device 10 Without requir
ing any further input from the user 80.
These are merely examples of Ways in Which the device 10

user input” means that the method 100 does not rely on user

80 to input location-specifying information such as an

address, Zip code, phone number, etc. Rather, location of
device 10 is identi?ed by the method 100, either by means that
may be physically incorporated as an element of device 10,
remotely or externally incorporated as an element of a system

implemented according to an embodiment of the invention,
such as by a system that uses triangulation, direction-?nding,
signal strength, a RFID system, or other means to determine

location of device 10 independently of location-specifying

60

may display brand access sites to the user 80 for brands not

user input.

previously selected by the user 80. Another example in Which

Next, method 100 processes device 10 location (by apply
ing device location data 41) and brand access site information

a similar result is achieved is that in Which an advertisement

(by applying data 62) to enable map image 25 rendering (step
112). In one embodiment, map image 25 rendering is sup
ported by information supplied by a map image data source.
Map image 25 rendering information is then communicated

65

system, such as a push advertisement system, displays brand
access site associated images in the map image 25 for brands
not previously selected by the user 80. Such images may,
hoWever, be selected based on a determination of Which brand
(s) the user 80 is likely to ?nd of interest. Such a determina

US 8,106,766 B2
13

14

tion may be made, for example, based on demographic data,

device (and presumably the user Who is using the device)
independent of location- specifying input provided by the user

previous activity of the user 80, or any of a variety of other

techniques.

to the device. Furthermore, it is notable that the system pro
vides information to the user about the location of places

In the case that an embodiment of the invention further
provides a means for user 80 to select one or more brand

access site associated images 22 on map image 25, such

Where the product may be accessed (e. g., purchased).
Among the advantages of embodiments of the invention

selection may, for example, provide user 80 With a menu or

are one or more of the folloWing. Embodiments of the present

list of further functions. If, for example, user 80 selects brand
access site associated image 2211, such selection may enable
the user 80 to, for example: initiate a phone call to the brand

invention advantageously enable a user to use a device to

select a brand-identifying image, and in response to see a

(possibly moving and/or updated) map of a region Where the
device/user is located and Which indicates (such as by using

access site 2a, have a person associated With the brand access
site 211 contact user 80 on device 10, place an order for

icons) locations at Which the user-selected brand. Such
embodiments thereby enable the user to see Where products
or services of a brand (i.e., products or services of a particular
brand) of interest to the user may be available for purchase,
With minimal effort from the user. For example, in one

products or services of the selected brand 1a, determine
inventory of products or services of the selected brand 1a,
check the hours of operation or availability of the selected
brand access site 2a, make brand access site associated

images 22 a default feature on all map images 25 displayed to
user 80, denote the brand access site 211 as a favorite, etc.

embodiment the user may cause the device to display such a

While such a subsequent action or actions may be facilitated
by a menu or list, embodiments of the invention may also be
con?gured to enable user 80 to access a particular action by a

map simply by selecting (e.g., clicking on) the brand-identi
20

single click on a button (or other form of input). For example,
in one embodiment, user 80 may enable a phone call using

device 10 by using input means 30 to simply select (i.e., click
on) brand access site associated image 22 on map image 25.
Other embodiments may include other map image 25 enabled
functions.

25

(such as by typing in an address or Zip code).
30

single input by device 10 (e.g., method 100 step 106), results

Furthermore, these techniques enable the user to enter a
selection of a brand, but not a location of the user, and to be

presented With a map shoWing the location(s) of brand access
sites. As a result, the amount of effort required on behalf of the
user is reduced in comparison to systems Which require the
user to input explicit location-identifying information, or

in the display of map image 25 showing any brand access sites
2 for the brand 1a associated With the brand identifying image
22 that Was selected by user 80.

In one possible sample use case, the presentation of Which

accessed (such as by accessing a database of brand access
sites). In particular, in such embodiments, the user need not

provide input specifying the user/device’s current location

In one embodiment of the invention, a single action or

manipulation of device 10 input means 30 by user 80 (e.g.,
selection of a brand identifying image 21), or the receipt of a

fying image (e.g., image of a logo). In response to this single
action, the device and/or other components of the system may
automatically identify both the location of the device (such as
by using GPS) and locations in the vicinity of the device at
Which products/ services of the user-selected brand may be

35

Which require a user to guess as to Where products or services

of a particular brand might be located.
The techniques disclosed herein also enable brand manu

is intended as an example of a use of embodiments of the

invention and shall not limit the scope of the invention in any
Way, user 80 of a device that is similar to device 10 shoWn in

facturers (and other parties) to promote their brands using

FIG. 1A vieWs on display similar to display 20 shoWn in FIG.
1B an arrangement often images similar to brand identifying

brand identifying images ?rst and foremost on a user inter
face. Embodiments of the invention enable brand-centric

images 21a-fshoWn in FIG. 1B, each of Which represents one
of ten different brands. For example, three images represent
brands that are beverages, tWo of the images represent fast
food products, and ?ve of the images represent consumer
durable goods. User 80 may manipulate the images. For
example, using device 10 input means 30, user 80 may scroll
through, or sort the images. One of the beverage brands, a

40

marketing. Such techniques therefore represent an improve
ment over systems Which are purely text-based or Which

otherWise do not prominently display brand-identifying
45

For example, the logos 21a-h in FIG. 1B may be displayed to
the user repeatedly over time even if the user never selects any

particular soda, is of interest to user 80. User 80 uses device
10 input means 30 to select the image that identi?es the

particular brand (soda) of interest. FolloWing this input indi

50

cating a selection of an image by user 80, user 80 is then

presented With a map image, similar to map image 25 shoWn
in FIG. 1C, that is centered about the current location of
device 10 (and user 80 Who is using device 10). The map

image in this example also includes three images shoWing
Where the soda product can be purchased, these images being

images to the user proactively, or Which do not enable display
of brand identifying images in such a controllable manner.

ofthe logos 21a-h. As a result, the display shoWn in FIG. 1B
Would promote the brands associated With logos 21a-h
regardless of the user’s actions. Other embodiments of the
invention may enable intelligent presentation of brand-iden
tifying images, such as logos, to users.
The techniques disclo sed herein further enable a user inter

55

ested in attending a movie shoWing (e.g., Star Wars Episode
1) or attending another event (e. g., Cirque-du-Soleil Quidam)
to select an image of the movie or other event, and to be

similar to brand access site associated images 22 shoWn in

presented With a map shoWing the locations Where the movie

FIG. 1C. The images are representative of locations (e.g.,
stores, vending machines, etc.) that are located nearby the

or other event may be vieWed. Furthermore, the user may be
enabled to vieW information about the particular movie or

user 80, and Where user 80 may purchase the brand of soda of

60 other event, or the user may be enabled to select or narroW a

interest. User 80 uses the information to Walk to a nearby
location to buy a soda.
In this sample use case, it is notable that the user arranges

timeframe to see a subset of locations Where the movie or

other event may be vieWed or experienced at particular times.
A movie shoWing or other event is a branded entity When it is

accessible (e.g., available for vieWing) at multiple locations,

(e.g., scrolls through) and selects an image that identi?es a
speci?c brand. It is also notable that the user does not enter

(e.g., input) any location-specifying information into the

i.e., a motion picture shoWing at multiple venues represents a
collection of related products or services having a distinctive

device; the system automatically determines a location of the

identity.

65
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perform the functions described and to generate output. The

The techniques disclosed herein may also be used to enable

output may be provided to one or more output devices.

a shopper in an interior retail environment to select an image

Each computer program within the scope of the claims

that is representative of a particular brand, and to be shown the
in-store (aisle or shelf) location of the particular brand on a
map that shows a representation of the interior of the retail
environment.
It is to be understood that although the invention has been
described above in terms of particular embodiments, the fore
going embodiments are provided as illustrative only, and do

below may be implemented in any programming language,
such as assembly language, machine language, a high-level
procedural programming language, or an obj ect-oriented pro

gramming language. The programming language may, for
example, be a compiled or interpreted programming lan
guage.
Each such computer program may be implemented in a

not limit or de?ne the scope of the invention. Various other

computer program product tangibly embodied in a machine
readable storage device for execution by a computer proces
sor. Method steps of the invention may be performed by a
computer processor executing a program tangibly embodied

embodiments, including but not limited to the following, are
also within the scope of the claims. For example, elements
and components described herein may be further divided into
additional components or joined together to form fewer com
ponents for performing the same functions.
Although certain embodiments disclosed herein are used in
conjunction with mobile devices, this is not a requirement of

on a computer-readable medium to perform functions of the

invention by operating on input and generating output. Suit
able processors include, by way of example, both general and
special purpose microprocessors. Generally, the processor

the present invention. Rather, the techniques disclosed herein
may be used in conjunction with devices that are ?xed (such

20

as desktop computers). Furthermore, although certain
embodiments disclosed herein are used in conjunction with
handheld devices, this is not a requirement of the present

invention. Rather, the techniques disclosed herein may be
used in conjunction with devices of any siZe, such as laptop

25

and desktop computers.

grammable Gate Arrays). A computer can generally also
30

wires, or more generally over any communications medium.

Furthermore, the techniques disclosed herein may be used in

conjunction with any appropriate network protocol.
35

herein are described as communicating with each other over

a network, the particular examples disclosed herein are not
limitations of the present invention. For example, the location
of the device may be identi?ed by a component within the
device itself or by a component external to the device which
communicates with the device or with another element of the
invention. Similarly, the locations of brand access sites may
be identi?ed by a component within the device itself or by a
component external to the device which communicates with
the device. This may involve a database or data repository.

40

computer programs implementing the methods described
herein, which may be used in conjunction with any digital
print engine or marking engine, display monitor, or other
raster output device capable of producing color or gray scale
pixels on paper, ?lm, display screen, or other output medium.
What is claimed is:
1. A method comprising:

(A) displaying, using a device, a ?rst image associated with
a ?rst brand;
(B) receiving, from a user of the device, an indication of a
45

The user may select one or more brands in any of a variety

of ways. For example, as illustrated in FIG. 1B, the device
may present the user with output representing a plurality of
brands 1, such as a plurality of logos that are a?iliated with
brands 1. Such output may, however, take other forms. For

receive programs and data from a storage medium such as an

internal disk (not shown) or a removable disk. These elements
will also be found in a conventional desktop or workstation
computer as well as other computers suitable for executing

with network communications that occur wirelessly or over

Although components of certain embodiments disclosed

suitable for tangibly embodying computer program instruc
tions include, for example, all forms of non-volatile memory,
such as semiconductor memory devices, including EPROM,
EEPROM, and ?ash memory devices; magnetic disks such as
internal hard disks and removable disks; magneto-optical
disks; and CD-ROMs. Any of the foregoing may be supple

mented by, or incorporated in, specially-designedASlCs (ap
plication-speci?c integrated circuits) or FPGAs (Field-Pro

Although certain embodiments are described herein as
being used in conjunction with a wireless network connec
tion, this is not a requirement of the present invention. Rather,

the techniques disclosed herein may be used in conjunction

receives instructions and data from a read-only memory and/
or a random access memory, for example. Storage devices

selection by the user of the ?rst image;
(C) identifying a ?rst location of the device independently
of any location-specifying input provided by the user to
the device;
(D) identifying a ?rst brand access site at which a ?rst

branded entity having the ?rst brand is accessible and a
50

second brand access site at which a second branded

entity having the ?rst brand is accessible; and

example, the device may provide the user with images of

representative examples of branded entities rather than logos.

(E) providing to the user, using the device, a ?rst map

Furthermore, the device need not provide the user with a set of

image which describes a ?rst geographic area derived
from the ?rst location of the device and which includes:
a ?rst indication of the ?rst brand access site, wherein the
?rst indication of the ?rst brand access site comprises a

simultaneously-displayed brand identifying images. For
example, the device may allow the user to step through

55

images one at a time until the desired image is found, or to

utiliZe functions that enable searching, sorting, or other

?rst brand access site associated image, located at a

arrangement of the images.
The techniques described above may be implemented, for
example, in hardware, software, ?rmware, or any combina
tion thereof. The techniques described above may be imple

position in the ?rst map image corresponding to the ?rst
60

brand access site; and
a second indication of the second brand access site,

wherein the second indication of the second brand

mented in one or more computer programs executing on a

access site comprises a second brand access site associ

programmable computer including a processor, a storage

ated image, located at a position in the ?rst map image

medium readable by the processor (including, for example,
volatile and non-volatile memory and/or storage elements), at
least one input device, and at least one output device. Program

code may be applied to input entered using the input device to

corresponding to the second brand access site.
65

2. The method of claim 1, wherein (E) comprises providing
to the user a ?rst map which describes a ?rst geographic area

overlapping with the ?rst location of the device and which

US 8,106,766 B2
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indicates a plurality of brand access site associated images
representing a plurality of brand access sites at Which the ?rst

prises a second brand access site associated image, located at

branded entity is accessible.

brand access site.

3. The method of claim 1, Wherein the ?rst image com
prises a logo associated With the ?rst brand.
4. The method of claim 1, Wherein the ?rst brand access site
comprises a retail store.
5. The method of claim 1, Wherein the ?rst brand access site

15. The non-transitory computer readable medium of claim
14, Wherein (E) comprises providing to the user a ?rst map
Which describes a ?rst geographic area overlapping With the
?rst location of the device and Which indicates a plurality of
brand access site associated images representing a plurality of

associated image comprises a logo associated With the ?rst

brand access sites at Which the ?rst branded entity is acces

brand.

sible.
1 6. The non-transitory computer readable medium of claim

a position in the ?rst map image corresponding to the second

6. The method of claim 1, Wherein (C) comprises identify
ing the ?rst device location using a Global Positioning Sys

14, Wherein the ?rst image comprises a logo associated With
the ?rst brand.

tem.

7. The method of claim 1, Wherein (C) comprises identify

17. The non-transitory computer readable medium of claim

ing the ?rst device location using a REID system.
8. The method of claim 1, further comprising:

14, Wherein the ?rst brand access site associated image com

prises a logo associated With the ?rst brand.
18. The non-transitory computer readable medium of claim

(F) receiving, from the user, input selecting the ?rst brand
access site; and

(G) performing a method based on the input.
9. The method of claim 1, further comprising:

20

14, further comprising:
(A) Wirelessly transmitting, using the device, ?rst data, the

(F) Wirelessly transmitting, using the device, ?rst data, the
?rst data comprising information relating to the ?rst

?rst data comprising information relating to the ?rst

location of the device.

10. The method of claim 9, further comprising:

25

(G) Wirelessly receiving, using the device, second data, the

14, further comprising:
(B) Wirelessly receiving, using the device, second data, the

second data comprising information relating to a loca

second data comprising information relating to a loca
30

21. The non-transitory computer readable medium of claim

(G) in response to identi?cation of the second location of
35

prises a graphic.
23. The non-transitory computer readable medium of claim

14, further comprising:

site associated image comprises a dot.
40

site associated image comprises a graphic.
14. A non-transitory computer readable medium compris
ing ?rst computer program instructions, Wherein the ?rst
computer program instructions are executable by at least one
computer processor to perform a method, the method com

program instructions over a netWork to a second com

puting device.
45

(A) displaying, using a device, a ?rst image associated With
50

the device;

branded entity having the ?rst brand is accessible;
55

(E) providing to the user, using the device, a ?rst map
image Which describes a ?rst geographic area derived
from the ?rst location of the device and Which includes:
a ?rst indication of the ?rst brand access site, Wherein the
?rst indication of the ?rst brand access site comprises a

second brand access site at Which a second branded

entity having the ?rst brand is accessible; and
(E) providing to the user, using the device, a ?rst map
60

?rst brand access site associated image, located at a

position in the ?rst map image corresponding to the ?rst
brand access site; and
a second indication of the second brand access site,

?rst brand access site associated image, located at a

position in the ?rst map image corresponding to the ?rst
brand access site; and
a second indication of the second brand access site, Wherein
the second indication of the second brand access site com

selection by the user of the ?rst image;
(C) identifying a ?rst location of the device independently
of any location-specifying input provided by the user to
the device;
(D) identifying a ?rst brand access site at Which a ?rst

(D) identifying a ?rst brand access site at Which a ?rst

image Which describes a ?rst geographic area derived
from the ?rst location of the device and Which includes:
a ?rst indication of the ?rst brand access site, Wherein the
?rst indication of the ?rst brand access site comprises a

24. A method comprising:
(A) displaying, using a device, a ?rst image associated With
a ?rst brand;
(B) receiving, from a user of the device, an indication of a

a ?rst brand;
(B) receiving, from a user of the device, an indication of a

branded entity having the ?rst brand is accessible and a

second computer program instructions, Wherein the second
computer program instructions are executable by at least
one computer processor to transmit the ?rst computer

prising:

selection by the user of the ?rst image;
(C) identifying a ?rst location of the device independently
of any location-specifying input provided by the user to

22. The non-transitory computer readable medium of claim
14, Wherein the ?rst brand access site associated image com

location of the device.
12. The method of claim 1, Wherein the ?rst brand access
13. The method of claim 1, Wherein the ?rst brand access

tion of the ?rst brand access site.

14, Wherein the ?rst brand access site associated image com
prises a dot.

device; and
the device, displaying, using the device, a second map
image, the second map image derived from the second

location of the device.

20. The non-transitory computer readable medium of claim

tion of the ?rst brand access site.

11. The method of claim 1, further comprising:
(F) identifying a second location of the device indepen
dently of any location-specifying user input to the

14, Wherein (C) comprises identifying the ?rst device loca
tion using a Global Positioning System.
19. The non-transitory computer readable medium of claim

Wherein the second indication of the second brand
65

access site comprises a second brand access site associ

ated image, located at a position in the ?rst map image
corresponding to the second brand access site;
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(F) identifying a second location of the device indepen

(E) providing to the user, using the device, a ?rst map

dently of any location-specifying input provided by the
(G) in response to identifying the second location of the
device, providing to the user, using the device, a second

image Which describes a ?rst geographic area derived
from the ?rst location of the device and Which includes:
a ?rst indication of the ?rst brand access site, Wherein the
?rst indication of the ?rst brand access site comprises a

map image Which describes a second geographic area
derived from the second location of the device and Which

position in the ?rst map image corresponding to the ?rst

user to the device; and

?rst brand access site associated image, located at a

brand access site; and
a second indication of the second brand access site,

includes a neW brand access site associated image,

located at a position in the second map image corre
sponding to the ?rst brand access site.
25. The method of claim 24, Wherein the ?rst brand access

Wherein the second indication of the second brand
access site comprises a second brand access site associ

site associated image comprises a logo associated With the

ated image, located at a position in the ?rst map image
corresponding to the second brand access site;
(F) identifying a second location of the device indepen

?rst brand.
26. The method of claim 25, Wherein the ?rst brand access
site associated image comprises a dot.
27. The method of claim 26, Wherein the ?rst brand access

dently of any location-specifying input provided by the
user to the device; and

site associated image comprises a graphic.
28. A non-transitory computer-readable medium compris
ing ?rst computer program instructions, Wherein the ?rst
computer program instructions are executable by at least one
computer processor to perform a method, the method com

(G) in response to identifying the second location of the
device, providing to the user, using the device, a second
20

includes a neW brand access site associated image cor

prising:

responding to the ?rst brand access site.

29. The non-transitory computer readable medium of claim

(A) displaying, using a device, a ?rst image associated With
a ?rst brand;
(B) receiving, from a user of the device, an indication of a

28, Wherein the ?rst brand access site associated image com
25

selection by the user of the ?rst image;
(C) identifying a ?rst location of the device independently
of any location-specifying input provided by the user to
branded entity having the ?rst brand is accessible and a
second brand access site at Which a second branded

entity having the ?rst brand is accessible;

prises a logo associated With the ?rst brand.
3 0. The non-transitory computer readable medium of claim
29, Wherein the ?rst brand access site associated image com

prises a graphic.
3 1. The non-transitory computer readable medium of claim

the device;
(D) identifying a ?rst brand access site at Which a ?rst

map image Which describes a second geographic area
derived from the second location of the device and Which

30

28, Wherein the ?rst brand access site associated image com
prises a dot.
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